
 
Jelf Refreshes its Image 

Jelf rings in its new financial year with a revitalised, modern image. It has completed a brand 
refresh, the purpose of which is to clearly articulate its broad range of products and services 
to clients and to align the various businesses that are part of the Group.  

The new look will be applied to all marketing collateral, stationery, the internet, the intranet 
 and signage across the Group. 

The move coincides with a number of changes taking place within the business: 

• Integrating the insurance businesses - Argyll Insurance Services, Clarke Roxburgh 
Insurance Brokers, John Lampier & Sons and Manson Insurance Brokers - under 
one legal and regulated entity, Jelf Insurance Brokers Ltd.  

• Integrating Manson Warner Healthcare with Jelf Employee Benefits, under the 
regulated entity, Jelf Wellbeing Ltd, which will trade as Jelf Manson  

• Bringing together the financial services businesses, Argyll Financial Services and 
Manson Financial Services, to trade as Jelf Financial Planning  

Commenting on the developments, Alex Alway, Group Chief Executive, said: “This is an 
exciting time for  Jelf. Our new look is fresh and dynamic reflecting the energy and 
professionalism of the people within our business. Bring our various brands together and 
harmonising our look will enhance the way we engage with our clients, maximise the 
expertise we can bring to our clients and move us closer to our goal of being one of the UK’s 
leading business consultancies – a community broker with a national reach. Our people 
have embraced our new look and are already sharing it with clients.” 
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